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Abstract

The Global Entrepreneurship Monitor (GEM) is a project carried out

by a research consortium dedicated to understanding the relationship

between entrepreneurship and national economic development. Since

1999 GEM reports have been a key source of comparable data across a

large variety of countries on attitudes toward entrepreneurship, start-up

and established business activities, and aspirations of entrepreneurs for

their businesses. The growing databases increasingly allow for in-depth

academic research and this is mirrored by the rapidly increasing amount

of GEM-based scientific publications in a wider range of academic jour-

nals. At this point it is appropriate to provide an overview on these pub-

lications, to summarize their main contributions, and to provide some

directions for obtaining promising GEM-based academic contributions

in the future. This publication provides a review of 89 GEM-based aca-

demic publications in SSCI-listed journals since 2004, with the objec-

tives to highlight the particular advantages of GEM data, their quality

and usability, as well as their limitations. It also recommends a number
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of ways in which the GEM project might evolve further and make more

impact on entrepreneurship research, on entrepreneurship policy and

practice, and ultimately on getting more grip on the complex relation

between entrepreneurship and economic development.

Keywords: Global Entrepreneurship Monitor, Entrepreneurial

Activity, Economic Development.
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1

Introduction

It is common wisdom that venture creation is an essential element

of dynamic economic systems and that individuals pursuing perceived

business opportunities are required to maintain and develop economic

dynamism. However, the process of venture creation can take on

many forms. Historical, cultural, economic, sociologic, and demographic

factors lead to vastly different characteristics of venture creation across

the globe. Yet the process of venture creation and its variance across

regions and nations has been understudied in economic theory, certainly

up to the 1990s (Baumol, 1968; Barreto, 1989).

In the 1990s, interest in the role of entrepreneurship in economic

development increased and the lack of comparable international data

on entrepreneurship and venture creation became recognized as a seri-

ous issue (Reynolds et al., 1994). Government databases were not com-

parable, and in many countries data on new venture creation was not

systematically collected. This led to the establishment of a research

initiative by a small group of academic scholars.

1
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2 Introduction

The initiative was called the Global Entrepreneurship Monitor

(GEM) and as it grew, three main objectives were set for it:

— To measure differences in the level of entrepreneurial activity

between countries.

— To uncover factors determining national levels of

entrepreneurial activity.

— To identify policies that may enhance national levels of

entrepreneurial activity.

Achieving the three GEM objectives would also help establish how

entrepreneurship relates to economic growth and, in a longer-term per-

spective, economic development. Entrepreneurship is believed to con-

tribute to economic development because entrepreneurs create new

businesses, and new businesses create jobs, intensify competition, and

may even increase productivity through technological change. Some

studies argue that in recent decades, the development of new tech-

nologies and in consequence the emergence of new business models has

shifted from large corporations to small and new ventures (Blau, 1987;

Audretsch and Thurik, 2001; Thurow, 2003). However, we have still

much to learn about why entrepreneurship rates differ not only among

countries at different stages of economic development but also among

regions in a single country, and why not all entrepreneurial efforts have

the same impact on economic development. As the GEM data collec-

tion efforts allow for comparisons across widely varying sets of coun-

tries and regions and for making distinctions between several types

of entrepreneurship, future GEM-based studies may help in substan-

tiating the impact of (specific types of) entrepreneurship on economic

growth and economic development.

GEM was created in September 1997 by Michael Hay and William

D. Bygrave as a joint research initiative by London Business School

and Babson College. The first effort in 1999 analyzed 10 countries:

the G7 countries (i.e., Canada, France, Germany, Italy, Japan, United

Kingdom, and United States) and three small countries: Denmark,

Finland, and Israel. Under Paul D. Reynolds, who was Principal Inves-

tigator of the project between 1998 and 2003, the project expanded to

32 participating countries in 2003.
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3

As with any new venture’s growth, the expansion of GEM required a

restructuring of the organization. The growing number of participating

teams led to the establishment of the Global Entrepreneurship Research

Association (GERA) in 2004. GERA, a charity registered in the United

Kingdom, is a consortium consisting of all national teams participating

in GEM research, the two founding organizations and global sponsors.

Global Entrepreneurship Monitor is owned and managed by GERA.

By 2011, GEM had conducted annual assessments in 88 economies,

covering more than 80% of world population and almost all nations

with globally significant economies. The 2012 GEM cycle included 69

economies, with a fairly even balance in terms of the three main stages

of national economic development recognized by the World Economic

Forum (Schwab, 2009).

In this publication, we review the academic contributions of the

GEM project since its inception. We do this by first providing a basic

overview of the GEM methodology in Section 2, as well as updates to

the extensive assessment of the GEM design and implementation dur-

ing the first five years in Reynolds et al. (2005). Sections 3–5 review all

89 identified GEM-based empirical papers that have been published in

journals listed in the Social Science Citation Index (SSCI), by catego-

rizing these contributions along the main GEM objectives. Section 6

concludes and provides suggestions for future GEM-based research.
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Háskólinn Reykjav́ık University, London, UK: Global Entrepreneur-

ship Research Association.

Bosma, N. and V. Schutjens (2007), ‘Patterns of promising

entrepreneurial activity in European regions’. Tijdschrift Voor

Economische En Sociale Geografie 98(5), 675–686.

Bosma, N. and V. Schutjens (2011), ‘Understanding regional variation

in entrepreneurial activity and entrepreneurial attitude in Europe’.

Annals of Regional Science 47(3), 711–742.

Bosma, N., V. Schutjens, and E. Stam (2009b), ‘Determinants of

early-stage entrepreneurial activity in European regions; Distinguish-

ing low and high ambition entrepreneurship’. In: D. Smallbone,

H. Landstrom, and D. Jones Evans (eds.): Making the Difference

in Local, Regional and National Economies: Frontiers in European

Entrepreneurship Research. Cheltenham (UK); Northampton, MA

(USA): Edward Elgar, pp. 49–77.

Bosma, N., E. Stam, and A. R. M. Wennekers (2010), ‘Intrapreneur-

ship — An international study’. EIM Research Report H201005,

Zoetermeer: EIM.

Bosma, N., S. Wennekers, and J. E. Amorós (2012), Global

Entrepreneurship Monitor, 2011 Extended Report: Entrepreneurial

Employees Across the Globe. Babson Park, MA, US: Babson College,

Santiago, Chile: Universidad del Desarollo, Kuala Lumpur, Malaysia:

Universiti Tun Abdul Razak, London, UK: Global Entrepreneurship

Research Association.

Bosma, N., S. Wennekers, M. Guerrero, J. E. Amorós, A. Mar-

tiarena, and S. Singer (2013), Global Entrepreneurship Monitor,

Special Report on Entrepreneurial Employees. Babson Park, MA,

US: Babson College, Santiago, Chile: Universidad del Desarollo,

Kuala Lumpur, Malaysia: Universiti Tun Abdul Razak, London, UK:

Global Entrepreneurship Research Association.

Full text available at: http://dx.doi.org/10.1561/0300000033



References 99

Bowen, H. P. and D. De Clercq (2008), ‘Institutional context and the

allocation of entrepreneurial effort’. Journal of International Busi-

ness Studies 39(4), 747–767.

Brixy, U., R. Sternberg, and H. Stüber (2012), ‘The selectiveness of
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