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ABSTRACT
Economic thought on entrepreneurship goes at least as far
back as to Richard Cantillon, Adam Smith and Jean-Baptiste
Say in the 18th and 19th centuries, and by some accounts
much further back. After being neglected throughout a large
part of the 20th century, entrepreneurship research has risen
to become one of the most forceful, dynamic and expansionary fields in social sciences, represented by variety of
specialized journals and conferences and encompassing several academic sub-disciplines. This monograph attempts to
provide an overview of primarily contemporary pioneers in
entrepreneurship research who have been instrumental in
defining, re-introducing and establishing entrepreneurship
as a core research discipline through their seminal scientific
endeavors. Besides of the founding fathers of entrepreneurship research, we have identified 45 pioneers from a list of
Pontus Braunerhjelm, Martin Andersson and Johan Eklund (2022), “Pioneering
Entrepreneurship Research: How, by Whom, and When”, Foundations and Trends®
in Entrepreneurship: Vol. 18, No. 2, pp 75–158. DOI: 10.1561/0300000103.
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several hundreds of potential candidates. Three of those
made their most seminal contributions between the late
1940s and the late 1960s. The remaining 42 contemporary
pioneers were decisive for the establishment of the research
field. Our ambition is thus to provide answers to how, by
whom and when these pioneering contributions were made.
By necessity, given how large and diverse the field has become, many researchers and topics have been left out of
this review. We humbly recognize that we may have left
out researchers who deserve to be mentioned; nevertheless
we feel confident that selection of scholars are all worthy
pioneers in the entrepreneurship research field.

Keywords: entrepreneurship research; evolution; pioneers.
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1
Introduction

The development and dynamics of any organization, economy or society
depend on initiatives and actions taken by individuals who have the
ability and persistence to make change happen. This is a fundamental
insight from research on entrepreneurship and small businesses during
the last 50 years. It is the unique knowledge, perceptions, and goals of
individuals equipped with the inner drive to take action that initiate
novelty and create value. The extent to which this happens and creates
social value hinges on the design of institutions, formal as well as
informal.
Today this statement seems self-evident, almost trivial. Yet, it was
largely neglected throughout a large part of the 20th century when
economics was dominated by static general equilibrium models and the
management disciplines focused on large firms. Other disciplines, such
as sociology or psychology, showed a miniscule interest in issues related
to entrepreneurship and industrial dynamics. It was due to seminal and
pioneering research efforts initially conducted by a limited group of
scholars from different disciplines that defied the then common wisdom
claiming that large firms were superior compared to new, young, and

3
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small firms. Those scholars paved the way for the entrepreneurship
research field that has increased exponentially during the last decades.
The objective of this monograph is to list these pioneers and their specific contributions that transformed our thinking about entrepreneurs.
The monograph also discusses the drivers that motivated their entrepreneurial endeavors, their influence at the firm/micro-level and their
role in fostering economic development and growth. We will explore
how their breakthrough contributions increasingly gained acceptance
in several disciplines, thereby toppling previous views, with profound
implications for theory, empirics, methodology and policy.
Obviously we are far from the first to survey the history of entrepreneurship research. We build on, and are indebted to, previous
work by for instance Landström (1999, 2005), Hébert and Link (2006)
and Carlsson et al. (2013), to mention a few. Landström’s book from
2005 actually targets contemporary pioneers; those identified overlap
with our sample even though our group is considerably more extensive.
We have identified 45 contemporary pioneers, in addition to a number
of founding pioneers going back in time. Where Landström goes into
depth of the respective scholar’s contribution we have a more shallow
and to some extent partial description of how the research frontier
has been pushed forward through the achievements of these pioneers.
Furthermore, even though we present some of the historical front figures
in defining and establishing entrepreneurship research, we deviate from
Hébert and Link’s more thorough examination of the roots and historical evolution of entrepreneurship research. The concept is claimed to
originate in the Middle Ages as cities emerged and institutions changed
(e.g., the introduction of joint stock companies and a more diverse banking system) and opportunities for entrepreneurial endeavors expanded
(Wennekers and Thurik, 1999, 2001). There seems to be reasonable
consensus that the Irish-born banker Richard Cantillon (circa 1680–
1734) was the first to have given the concept of entrepreneurship an
economic meaning, and the entrepreneur a role in economic development
(Cornelius et al., 2006).
The neglect of the entrepreneur becomes even more puzzling when
we examine the modern economic history of today’s wealthiest countries.
The economic hegemony of the US in the last century is closely linked
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to its entrepreneurs, such as Thomas Edison, Alexander Graham Bell,
Dale Carnegie and Henry Ford, who were all instrumental in generating
wealth and prompting growth. In the US of today we see a very similar
story with names like Bill Gates (Microsoft), Steve Jobs (Apple), Sam
Walton (Walmart), Jeff Bezos (Amazon) and Elon Musk (Paypal, Tesla,
SpaceX), to mention a few. Similarly, referring to our own country,
the Swedish economic development is strongly associated with names
like Lars Magnus Ericsson (Ericsson), Gustaf de Laval (Alfa Laval)
and the Nobel brothers who were involved in numerous influential
companies (e.g., Bofors). More contemporary counterparts would be
the Rausing family (Tetrapak), Ingvar Kamprad (Ikea) and Erling
Persson (H&M), Daniel Ek and Martin Lorentzon (Spotify), Niklas
Zennström (Skype), Sebastian Siemiatkowski, Niklas Adalberth and
Victor Jacobsson (Klarna). In fact, most countries share a history of
entrepreneurs who have been highly instrumental in the development
of their economies over time. Obviously, the entrepreneur cannot be
ignored.
A typical feature of entrepreneurs is that they often try out novel
paths, testing new products, business models, services, inputs and
markets. The ultimate experiment is taking the idea to the market
where some will succeed, and a large number will fail. This is a crucial
part of market dynamics and creative destruction processes, which can
be illustrated by some of today’s super-entrepreneurs. For instance,
some years ago Sergey Brin, one of the co-founders of Google, embarked
on a project to produce lab-grown meat, probably the most expensive
hamburgers ever offered. But since then the price has fallen rapidly and
is expected to reach a competitive price level within a couple of years.
Jeff Bezos (Amazon) and Richard Branson (Virgin Group) are launching
projects related to space tourism while Elon Musk has presented plans
on so called ground-based “hyperloops” that are supposed to transport
people at the speed of 700 km per hours at a much lower price than
conventional air transports. This technique is presently being tested.
Peter Diamandis (Planetary resources) is aiming to extract natural
resources from asteroids and planets. These entrepreneurs have already,
through their previous endeavours, shown that they have the capacity
to radically change societies. Policies are critically important in these
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societal transformations, but so are the activities taken by these agents
of change. Without a proper design of policies, entrepreneurial activities
crumbles or is redirected toward less productive areas within an economy.
It is noteworthy that it was not a far-sighted policy within the EU or
the US that accelerated the shift towards electric cars, but rather an
entrepreneur (Elon Musk) who used new technology and introduced a
new model of how to produce and sell cars.
A similar story can be told of the pioneers in entrepreneurship
research. They succeeded not because they adopted the current economic paradigm but because they challenged it. That implies taking a
considerable risk regarding their future career and academic standing.
Without such pioneers, knowledge about the economic forces that drive
change at the micro- and macro-levels would have been much narrower
and progress is likely to have stalled.
1.1

The Renaissance of Entrepreneurship

In the last decades research on entrepreneurship, young, small and
medium-sized firms (SMEs), and the forces that sparked innovation,
have rapidly accelerated. The view that the entrepreneur is the agent
of change has become firmly established. Yet, this was by no means the
conventional wisdom among mainstream economists and management
scholars until quite recently. The advances in understanding the fundamentals of the role and importance of entrepreneurial forces can be
attributed to the pioneering efforts of a small number, or groups, of
researchers as they questioned the conventional prevailing wisdom.
Rather, the idea that entrepreneurship could play an important role
in the development of firms, industries and growth sharply contrasted
the views of influential scholars such as Galbraith (1956, 1967) and
Williamson (1968). Also Chandler (1962, 1977) emphasized the importance of firm size to benefit from scale and scope, even though he also
acknowledged the role of entrepreneurs. More precisely, he argued that
“In order to benefit from the cost advantages of these new, high-volume
technologies of production, entrepreneurs had to make three sets of
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interrelated investments” (Chandler, 1990, p. 8).1 Chandler emphasized
the complementary roles of large, small and young firms. Still, the dominant perception was that the exploitation of economies of scale would
inevitably imply that large corporations would become the main engine
of innovation and technical change, a prediction already forwarded by
the “late” Schumpeter (1942). He was more skeptical about the longterm beneficial outcome of the large firm paradigm than his colleagues.
Rather, Schumpeter feared that over time the replacement of new firms
and SMEs by large firms would negatively influence entrepreneurial
values, innovation and technological change. Despite these early prophecies by prominent scholars, the empirical evidence suggested that the
development reversed sometime around the 1970s/1980s for most industrialized countries (Loveman and Sengenberger, 1991). The tide had
turned; the risk prone entrepreneur entered a renaissance and has since
then increasingly been seen as indispensable to economic development.
The contributions of the academic pioneers became manifest in
numerous ways. From being a rather esoteric and rare topic it was gradually given a natural place in the curricula of most universities teaching
economics, management, and sociology as well as in other disciplines.
The number of journals, conferences and courses has also grown in an
exceptional way in the last decades, paired by a political movement
towards encouraging and facilitating entrepreneurial activities.2 Among
the more prominent journals are Explorations in Entrepreneurial History that was started already in 1949 (later re-named Explorations in
Economic History), The Journal of Small Business Management (1963),
the American Journal of Small Business that appeared in 1976 (renamed Entrepreneurship Theory and Practice in 1988) and, somewhat
later, the Journal of Business Venturing, launched in 1985. These were
followed somewhat later by Family Business Review (1988), Small Business Economics (1989), Entrepreneurship and Regional Development

1
These investments were in production facilities, marketing and distribution
networks and, finally, management competencies.
2
The first conferences appeared in the 1970s. One of the more well-known and
enduring is the Babson Research Conference that started somewhat later in 1981.
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(1989) and Small Business Strategy (1990).3 The number of English
language entrepreneurship journals today exceeds 40.4
Pioneers in entrepreneurship research have frequently been instrumental in setting up these journals. Some of these have been acknowledged as leading research outlets for entrepreneurship analyses. One
could say that entrepreneurship research journals reflecs that a new
independent research field has been established that addresses different angles and aspects of the origins, impact, and consequences of
entrepreneurial endeavors.
This renaissance of entrepreneurship research partly stemmed from
empirical observations that appeared in the late 1980s which showed
the important role of SMEs role in employment and innovation. These
findings spilled over to macro-oriented growth models that allotted a
new and critical role to entrepreneurship and innovations (Aghion and
Howitt, 1992; Lucas 1988, 2000; Romer, 1986, 1990). Gradually those
insights were also picked up in policy circles, generating an increased
interest in how policies could be designed to foster entrepreneurship
and SMEs. Subsequently there has been more focus on the link between
entrepreneurship and small businesses on the one hand, and innovation,
growth and economic development on the other, taking into account
not only the national level, but also the local and regional levels.
At the individual level, processes such as learning-by doing and
networking, together with skills associated with cognitive abilities and,
It is noteworthy that the economics discipline has been slow to accept the
notion of entrepreneurship. Out of 1285 monographs published in Industrial and
Corporate Change, the International Journal of Industrial Organization, the Journal
of Evolutionary Economics, and Research Policy during the 1990s, only 25 (1.9
percent) had some form of the word “entrepreneur” in their abstracts, compared to
53 of 316 monographs (16.8%) in Small Business Economics between 1992 and 1999.
On the other hand, 71 of 378 monographs in the International Journal of Industrial
Organization 1990–1999 had the word “entry” in the abstract, compared to 28 of 316
monographs in Small Business Economics 1992–1999 (Carlsson et al., 2013).
4
Hence, the most prestigious journals in entrepreneurship research emerged relatively recently. The interdisciplinary approach to this research field is, according
to Teixeira (2011), reflected in the fact that of the 50 most cited studies in the
entrepreneurship field only 6 appeared in Journal of Business Venturing, 4 in Entrepreneurship Theory and Practice, and none in Small Business Economics between
2005 and 2010. Landström et al. (2012) show that only one of the top 20 core works
in entrepreneurship was published in one of these top three journals.
3
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combinatorial insights, were increasingly examined by scholars and how
that tended to fuse both firm capacities and societal knowledge. The
knowledge generating activities of entrepreneurs and small firms have
been shown to be spread across a number of different functional areas,
not only R&D (Braunerhjelm, 2008). It is now generally recognized
that entrepreneurial activity is one of the primary drivers of industrial
dynamism, economic development and growth. Knowledge investments –
and growth – were previously viewed as something that was either
exogenous or could be planned by governments through fine tuning of
instruments such as taxes and subsidies (Solow, 1956, 1957). Nowadays
the importance of variability, heterogeneity, experimentation and selection is often stressed. This implies putting the entrepreneur back
into the picture. Yet, notwithstanding considerable advances in the last
decades in our understanding of the relationship between knowledge,
entrepreneurship and growth, there are still vivid discussions, and disagreements, among economists concerning the mechanisms and policies
that are best designed to convert knowledge into viable societal utility
and economic development.
Hence, after being hibernated for several decades, research on entrepreneurship has witnessed a tremendous renaissance and continues
to rapidly evolve. In this monograph we identify scholars who have
played a particularly important role in pushing the research frontier
through their seminal work in the entrepreneurship field. Who are they,
which fields have they explored, and what are their main contributions
in advancing our understanding of the role of the entrepreneur? What
are the implications of the insights provided, how have these insights
influenced the way we think of society and design policies? How have
they changed the research discourse and within which disciplines? Overall, how have they contributed to today’s understanding of the role of
entrepreneurial activities?
The evolving shift in academic focus led to economic processes at
different levels being seen through a new lens where the previously
managerial economy has switched to an entrepreneurial economy characterized by diversity, experimentation, uncertainty, and disequilibrium.
The entrepreneurial dimension has increasingly been accepted as a
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driving force of innovation and development rather than describing a
certain activity or stage in a firm’s life cycle.
The rest of this monograph is organized as follows. In the next section we will discuss the definition of entrepreneurship and the academic
domain of entrepreneurship research. This sets the foundation from
which we identify the pioneers. Thereafter we provide a chronological
account of the early pioneers and the origin of entrepreneurship research
in Section 3. Section 4 gives a more detailed description of contemporary
pioneers, defined as those that contributed to shaping and defining the
research field in the latter decades. The following Section 5, grouping
pioneers into specific research categories, aims at giving a comprehensive
picture of how the advances made has served to deepen our understanding of firms, industries and economies. This is followed by a discussion
of avenues for future entrepreneurship research in Section 6. Finally,
Section 7 concludes.

Full text available at: http://dx.doi.org/10.1561/0300000103

References

Acemoglu, D. and J. Robinson (2012). Why Nations Fail: The Origins
of Power, Prosperity and Poverty. New York: Crown.
Acemouglu, D., P. Aghion, and F. Zilibotti (2006). “Distance to frontier,
selection and economic growth”. Journal of European Economic
Association. 4: 37–74.
Acs, Z. (1984). The Changing Structure of the U.S. Economy. New York:
Praeger.
Acs, Z. and D. Audretsch (1988). “Innovation in large and small firms:
An empirical analysis”. American Economic Review. 78: 678–690.
Acs, Z. and D. Audretsch (1989). “Small-firm entry in US manufacturing”. Economica. 56: 255–265.
Acs, Z. and D. Audretsch (2001). “Prize lecture: The emergence of the
entrepreneurial society”. The Global Award for Entrepreneurship
Research. url: http :// www . e-award . org / wp-content / uploads /
Acs-and-Audretsch-Prize-Lecture.pdf.
Acs, Z., P. Braunerhjelm, D. Audretsch, and B. Carlsson (2009). “The
knowledge spill-over theory of entrepreneurship”. Small Business
Economics. 32: 15–30.
Acs, Z. J., P. Braunerhjelm, and C. Karlsson (2017). “Philippe Aghion:
Recipient of the 2016 global award for entrepreneurship research”.
Small Business Economics. 48: 1–8.

72

Full text available at: http://dx.doi.org/10.1561/0300000103
References

73

Acs, Z. J. (1996). Small Business and Economic Growth. Cheltenham:
Edward Elgar.
Acs, Z. J. and D. B. Audretsch (2003a). Handbook of Entrepreneurship
Research: An Interdisciplinary Survey and Introduction. Boston:
Kluwer Academic Publishers.
Acs, Z. J. and D. B. Audretsch (2003b). “Introduction to the handbook
of entrepreneurship research”. In: Handbook of Entrepreneurship
Research: An Interdisciplinary Survey and Introduction. Ed. by Acs
and Audretsch. Boston: Kluwer Academic Publishers. 3–20.
Aghion, P. (2017). “Entrepreneurship and growth: Lessons from an
intellectual journey”. Small Business Economics. 48: 9–24.
Aghion, P. and P. Howitt (1992). “A model of growth through creative
destruction”. Econometrica. 60: 323–351.
Aghion, P. and P. Howitt (2009). The Economics of Growth. Cambridge,
Massachusetts: MIT Press.
Aldrich, H. (2012). “The emergence of entrepreneurship as an academic
field: A personal essay on institutional entrepreneurship”. Research
Policy. 41(7): 1240–1248.
Aldrich, H. and M. Martinez (2001). “Many are called, but few are chosen: An evolutionary perspective for the study of entrepreneurship”.
Entrepreneurship Theory and Practice. 25: 41–56.
Aldrich, H. and M. Ruef (2018). “Unicorns, Gazelles, and other distractions on the way to understanding real entrepreneurship in the
United States”. Academy of Managemnt Perspective. 32: 458–472.
Aldrich, H. and C. Zimmer (1986). “Entrepreneurship through social
networks”. In: The Art and Science of Entrepreneurship. Ed. by
D. Sexton and R. Smiler. Cambridge, MA: Ballinger.
Alvarex, S. and J. Barney (2010). “Entrepreneurship and epistemology:
The philosophical underpinnings of the study of entrepreneurial
opportunities”. The Academy of Management Annals. 4(1): 557–
583.
Alvord, S., L. Brown, and C. Letts (2004). “Social entrepreneurship
and social transformation: An exploratory study”. The Journal of
Applied Behavioral Science. 40: 260–282.
Andersson, G. and R. Tollison (1982). “Adam Smith’s analysis of jointstock companies”. Journal of Political Economy. 90: 1237–1256.

Full text available at: http://dx.doi.org/10.1561/0300000103
74

References

Andersson, M., P. Braunerhjelm, and P. Thulin (2012). “Entrepreneurs,
creative destruction and production. Entry by type, sector and
sequence”. Journal of Entrepreneurship and Public Policy. 1: 125–
146.
Andersson, M. and D. Waldenström (2017). “Hernando de Soto: Recipient of the 2017 global award for entrepreneurship research”. Small
Business Economics.
Audretsch, D. (2007). The Entrepreneurial Society. Oxford: Oxford
University Press.
Audretsch, D. (2015). “Shaker A. Zahra: Pioneering entrepreneurship
scholar”. Small Business Economics. 44: 721–725.
Audretsch, D., Z. Acs, P. Braunerhjelm, and B. Carlsson (2012). “Growth
and entrepreneurship”. Small Business Economics. 39: 289–300.
Audretsch, D. and R. Thurik (1999). Innovation, Industry Evolution
and Employment. Cambridge, UK: Cambridge University Press.
Audretsch, D. B., O. Falck, S. Heblich, and A. Lederer (eds.) (2011).
Handbook of Research on Innovation and Entrepreneurship. Cheltenham, Elgar.
Austin, J., H. Stevenson, and J. Wei-Skillern (2006). “Social and commercial entrepreneurship: Same, different, or both?” Entrepreneurship
Theory and Practice. 30: 1–22.
Baumol, W. (1968). “Entrepreneurship in economic theory”. American
Economic Review, Papers and Proceedings. 58: 64–71.
Baumol, W. (1990). “Entrepreneurship: Productive, unproductive and
destructive”. Journal of Political Economy. 98: 893–921.
Baumol, W. (2004). “Entrepreneurial enterprises, large established firms
and other components of the free-market growth machine”. Small
Business Economics. 23: 9–21.
Baumol, W. (2007). “Small firms: Why market-driven innovation can’t
get along without them”. Paper Presented at the IFN Conference
in Waxholm.
Baumol, W. (2010). The Microtheory of Innovative Entrepreneurship.
Princeton and Oxford: Princeton University Press.
Beccatini, G. (1979). “Dal ‘settore’ industriale al ‘distretto’ industriale.
Alcune considerazione sull’unita d’indagine dell’economía industrial”.
Rivista di Economia e Politica Industriale. 5: 7–21.

Full text available at: http://dx.doi.org/10.1561/0300000103
References

75

Beccatini, G. (2002). “Del distrito industrial marshalliano a la ‘teoría
del distrito’ contemporanea. Una breve reconstrucción crítica”. Investigaciones Regionales. 1: 9–32.
Birch, D. (1979). The Job Generation Process. Cambridge, MA: MIT
Program on Neighborhood and Regional Change.
Braunerhjelm, P. (2008). “Entrepreneurship, knowledge and growth”.
Foundations and Trends in Entrepreneurship. 4: 451–533.
Braunerhjelm, P. (2011). “Entrepreneurship, innovation and economic.
Growth interdependencies, irregularities and regularities”. In: Handbook of Innovation and Entrepreneurship. Ed. by D. Audretsch, O.
Falck, and P. Heilbach. London: Edward Elgar.
Braunerhjelm, P., Z. J. Acs, D. B. Audretsch, and B. Carlsson (2010).
“The missing link: Knowledge diffusion and entrepreneurship in
endogenous growth”. Small Business Economics. 34(2): 105–125.
Braunerhjelm, P. and B. Carlsson (2011). “Steven Klepper: Recipient of
the 2011 global award for entrepreneurship research”. Small Business
Economics. 37(2): 131–140.
Brockhaus, R. (1980). “Risk taking propensity of entrepreneurs”. Academy of Management Journal. 23: 509–520.
Brockhaus, R. H. and W. R. Nord (1979). “An exploration of factors
affecting the entrepreneurial decision: Personal characteristics vs.
environmental conditions”. Proceedings of the Annual Meeting of
the Academy of Management.
Brockhaus, R. and P. Horwitz (1985). “The psychology of the entrepreneur”. In: The Art and Science of Entrepreneurship. Ed. by
D. Sexton and R. Smilor. Cambridge, MA: Ballinger.
Cantillon, R. (1755). Essai sur la Nature du Commerce en Générale.
Ed. by H. Higgs. London: Macmillan, 1931.
Carlsson, B. (1987). “Reflections on industrial dynamics: The challenges
ahead”. International Journal of Industrial Organization. 5: 135–
148.
Carlsson, B. (1992). “The rise of small business: Causes and consequences”. In: Singular Europe: Economy and Polity of the European
Community After 1992. Ed. by W. Adams. Ann Arbor, MI: University of Michigan Press.

Full text available at: http://dx.doi.org/10.1561/0300000103
76

References

Carlsson, B. (2013). “Kathleen Eisenhardt: Recipient of the 2012 global
award for entrepreneurship research”. Small Business Economics.
40: 797–804.
Carlsson, B. (2016). “Industrial dynamics: A review of the literature,
1990–2009”. Industry and Innovation. 23(1): 1–61.
Carlsson, B., Z. Acs, D. Audretsch, and P. Braunerhjelm (2009). “Knowledge creation, entrepreneurship, and economic growth: A historical
review”. Industrial and Corporate Change. 18: 1193–1229.
Carlsson, B., P. Braunerhjelm, C. Olofsson, M. McKelvey, L. Persson,
and H. Ylilenpää (2013). “The domain of entrepreneurship research”.
Small Business Economics. 41: 913–930.
Carlsson, B. and R. Stankiewicz (1991). “On the nature, function,
and composition of technological systems”. Journal of Evolutionary
Economics. 1: 93–118.
Carree, M., A. van Stel, R. Thurik, and S. Wennekers (2002). “Economic development and business ownership: An analysis using data
of 23 OECD countries in the period 1976–1996”. Small Business
Economics. 19: 271–290.
Carre, M. and R. Thurik (2010). “The impact of entrepreneurship on
economic growth”. In: Handbook of Entrepreneurship Research. An
Interdisciplinary Survey and Introduction. Ed. by Z. Acs and D.
Audretsch. New York: Springer-Verlag.
Carree, M. A. and A. R. Thurik (2002). “The impact of entrepreneurship
on economic growth”. In: Handbook of Entrepreneurship Research.
Ed. by Z. J. Acs and D. B. Audretsch. Boston, Dordretch, and
London: Kluwer Academic Publisher.
Casson, M. (1982). The Entrepreneur: An Economic Theory. Totowa,
NJ: Barnes & Noble Books.
Casson, M. (1990). Entrepreneurship. Cheltenham: Elgar.
Casson, M. (2002b). The Entrepreneur: An Economic Theory. Northampton, Ma: Edward Elgar.
Chandler, A. (1977). The Visible Hand: The Managerial Revolution in
American Business. Cambridge: Harvard University Press.
Chandler Jr., A. D. (1962). Strategy and Structure: Chapters in the
History of the Industrial Enterprise. Boston: The MIT Press.

Full text available at: http://dx.doi.org/10.1561/0300000103
References

77

Chandler Jr., A. D. (1990). Scale and Scope: The Dynamics of Industrial
Capitalism. Cambridge: Harvard University Press.
Christensen, C. (1997). The Innovator’s Dilemma. Boston: Harvard
Business School Press.
Cole, A. (1944). “A report on research in economic history”. The Journal
of Economic History. 4: 49–72.
Cole, A. H. (1970). “The committee on research in economic history: An
historical sketch”. The Journal of Economic History. 30(4): 723–741.
Cooper, A. (2003). “Entrepreneurship: The past, the present, the future”.
In: Handbook of Entrepreneurship Research: An Interdisciplinary
Survey and Introduction. Ed. by Acs & Audretsch. Boston, Dordretsch and London: Kluwer Academic Publishers.
Cornelius, B., H. Landström, and O. Persson (2006). “Entrepreneurial
studies: The dynamic research front of a developing social science”.
Entrepreneurship Theory and Practice. 30: 375–398.
Courvisanos, J. and S. Mackenzie (2011). “Role of history in economic theory: Critical realism and Joseph Schumpeter’s Plea for
entrepreneurial history”. In: Paper Presented at the 2011 History
of Economic Thought Society of Australia Conference. url: http://
www.hetsa.org.au/hetsa2011/abstracts_index.html.
Dahmén, E. (1950). Svensk Industriell Företagarverksamhet; Kausalanalys av Den Industriella Utvecklingen 1919–1939 (Entrepreneurial
Activity in Swedish Industry in the Period 1919–1939). Stockholm:
Industriens Utredningsinstitut, with an English Summary.
Davidsson, P., M. Low, and M. Wright (2001). “Editor’s introduction:
Low and MacMillan ten years on: Achievements and future directions for entrepreneurship research”. Entrepreneurship Theory and
Practice. 25: 5–15.
de Soto, H. (2001). The Mystery of Capital. Why Capitalism Triumphs
in the West and Fails Everywhere Else. New York: Basic Books.
Decker, R., J. Haltiwanger, R. Jarmin, and J. Miranda (2014). “The role
of entrepreneurship in US job creation and economic dynamism”.
Journal of Economic Perspectives. 28: 3–24.
Eisenhardt, K. (1989). “Building theories from case study research”.
Academy of Management Review. 14(4): 532–550.

Full text available at: http://dx.doi.org/10.1561/0300000103
78

References

Eisenhardt, K. (2013). “Top management teams and the performance of
entrepreneurial firms”. Small Business Economics. 40(4): 805–816.
Eliasson, G. (1991). “Modeling the experimentally organized economy.
Complex dynamics in an empirical micro-macro model of endogenous
economic growth”. Journal of Economic Behavior and Organization.
16: 153–182.
Eliasson, G. (2001). “Industrial policy, competence blocs and the role
of science in economic development”. In: Capitalism and Democracy
in the 21st Century. Ed. by D. Mueller and U. Cantner. Physica,
Heidelberg. doi: 10.1007/978-3-662-11287-8.
Eliasson, G. and Å. Eliasson (1996). “The biotechnological competence
bloc”. Revue déconomie Industrielle. 78: 7–26.
Evans, D. and B. Jovanovic (1989). “An estimated model of entrepreneurial choice under liquidity constraints”. Journal of Political
Economy. 97: 808–827.
Galbraith, J. (1956). American Capitalism: The Concept of Countervailing Power. Boston: Houghton Mifflin.
Galbraith, J. (1967). The New Industrial State. London: Routledge.
Gartner, W. (1985). “A conceptual framework for describing the phenomenon of new venture creation”. Academy of Management Review.
10: 696–706.
Gartner, W. (1988). “‘Who is an entrepreneur?’ Is the wrong question”.
American Journal of Small Business: 11–32.
Gartner, W. (1990). “What are we talking about when we talk about
entrepreneurship?” Journal of Business Venturing. 5: 15–28.
Gartner, W. (2001). “Is there an elephant in entrepreneurship? Blind
assumptions in theory development”. Entrepreneurship Theory and
Practice. 25: 27–39.
Gartner, W. and S. Shane (1995). “Measuring entrepreneurship over
time”. Journal of Business Venturing. 10: 283–301.
Haltiwanger, J. (2021). “Entrepreneurship in the 21st century”. Small
Business Economics. forthcoming.
Hayek, F. (1945). “The use of knowledge in society”. American Economic
Review. 35: 519–530.

Full text available at: http://dx.doi.org/10.1561/0300000103
References

79

Hayek, F. A. (2002). “Competition as a discovery procedure”. Quarterly
Journal of Austrian Economics. 5(3): 9–23. (originally published in
German in 1968).
Hébert, R. and A. Link (1989). “In search of the meaning of entrepreneurship”. Small Business Economics. 1: 39–49.
Hébert, R. F. and A. L. Link (1988). The Entrepreneur: Mainstream
Views and Radical Critiques. Praeger.
Hébert, R. F. and A. L. Link (2006). “Historical perspectives on the entrepreneur”. Foundations and Trends in Entrepreneurship Research.
2: 261–408.
Hébert, R. F. and A. L. Link (2009). A History of Entrepreneurship.
Routledge, London.
Heider, F. (1958). The Psychology of Interpersonal Relations. New York:
Wiley.
Holcombe, R. (1998). “Entrepreneurship and economic growth”. The
Quarterly Journal of Austrian Economics. 1: 45–62.
Hughes, J. (1953). “Arthur cole and entrepreneurial history”. Business
and Economic History. 12: 139–144.
Kent, C., D. Sexton, and K. Vesper, eds. (1982). Encyclopedia of Entrepreneurship. Englewood Cliffs, N.J.: Prentice-Hall.
Kihlstrom, R. and J.-J. Laffont (1979). “A general equilibrium entrepreneurial theory of firm formation based on risk aversion”. Journal of Political Economy. 87: 719–748.
Kirzner, I. (1973). Competition and Entrepreneurship. Chicago: University of Chicago Press.
Kirzner, I. (1979). Perception, Opportunity and Profit. Chicago: University of Chicago Press.
Kirzner, I. (1985). Discovery and the Capitalist Process. Chicago: University of Chicago Press.
Klein, B. (1977). Dynamic Economics. Boston: Harvard University
Press.
Klepper, S. (2011). “Nano-economics, spinoffs, and the wealth of regions”. Small Business Economics. 37(2): 141–154.
Knight, F. (1921). Risk, Uncertainty and Profit. Chicago: University of
Chicago Press.

Full text available at: http://dx.doi.org/10.1561/0300000103
80

References

Koellinger, P. and R. Thurik (2012). “Entrepreneurship and the business
cycle”. Review of Economics and Statistics. 94: 1143–1156.
Landström, H. (1999). “The roots of entrepreneurship research. The
intellectual development of a research field”. New England Journal
of Entrepreneurship. 1: 9–20.
Landström, H. (2005). Pioneers in Entrepreneurship and Small Business
Research. New York: Springer.
Landström, H., G. Harirchi, and F. Åström (2012). “Entrepreneurship:
Exploring the knowledge base”. Research Policy. 41: 1154–1181.
Lazear, E. (2004). “Balanced skills and entrepreneurship”. American
Economic Review. 94(2): 208–211.
Lazear, E. (2005). “Entrepreneurship”. Journal of Labor Economics. 23:
649–680.
Lazear, E. (2008). “Personnel economics”. In: The New Palgrave Dictionary of Economics. 2nd Edition. Vol. 6. 380–384.
Leibenstein, H. (1968). “Entrepreneurship and development”. American
Economic Review. 58: 72–83.
Link, A. N., D. S. Siegel, and B. Bozeman (2007). “An emprical analysis
of the propensity of academics to engage in informal university
technology transfer”. Industrial and Corporate Change. 16(4).
Lipset, S. (1967). “Values, education, and entrepreneurship”. In: Elites
in Latin America. Ed. by S. Lipset and A. Solari. London: Oxford
University Press.
Loveman, G. and W. Sengenberger (1991). “The re-emergence of small
scale production: An international comparison”. Small Business
Economics. 3: 1–37.
Low, M. and I. MacMillan (1988). “Entrepreneurship: Past research
and future challenges”. Journal of Management. 35: 139–161.
Lucas, R. (1988). “On the mechanics of economic development”. Journal
of Monetary Economics. 22: 3–39.
Lucas, R. (2000). “Some macroeconomics for the 21st century”. Journal
of Economic Perspectives. 14: 451–479.
Marshall, A. (1890). Principles of Economics. London: Macmillan.
McClelland, D. (1961). The Achieving Society. Princeton: D. Van Nostrand Company, Inc.
Menger, C. (1871/1950). Principles of Economics. Wien: Braumüller.

Full text available at: http://dx.doi.org/10.1561/0300000103
References

81

Minnitti, M., A. Anderson, P. Braunerhjelm, F. Delmar, A. Rickne, K.
Thorburn, K. Wennberg, and M. Stenkula (2019). “Boyan Jovanovic:
Recipient of the 2019 global award for entrepreneurship research”.
Small Business Economics. 53: 547–553.
Mises, L. (1949). Human Action: A Treatise on Economics. San Francisco, CA: Laissez Faire.
Murphy, P., J. Liao, and H. Welsch (2006). “A conceptual history of
entrepreneurial thought”. Journal of Management History. 12: 12–
35.
Nelson, R. (1994). “What has been the matter with neoclassical growth
theory?” In: The Economics of Growth and Technical Change –
Technologies, Nations, Agents. Ed. by G. Silverberg and L. Soete.
Cambridge (Ma.) and London: Harvard University Press.
Nelson, R. and S. Winter (1974). “Neoclassical vs. evolitionary theories
of growth: Critique and prospectus”. Economic Journal. 84: 886–
905.
Nelson, R. and S. Winter (1982). An Evolutionary Theory of Economic
Change. Cambridge: Cambridge University Press.
OECD (1998). Fostering Entrepreneurship. Paris: OECD.
Olsson, O. (2000). “Knowledge as a set in idea space: An epistemological
view on growth”. Journal of Economic Growth. 5: 253–276.
Olsson, O. and B. Frey (2002). “Entrepreneurship as recombinant
growth”. Small Business Economics. 19: 69–80.
Penrose, E. (1959). The Theory of the Growth of the Firm. Oxford:
Oxford University Press.
Phillipon, T. (2019). The Great Reversal: How America Gave Up on
Free Markets. Boston: Harvard University Press.
Piore, M. and C. Sabel (1984). The Second Industrial Divide. New York:
Basic Books.
Rickne, A., M. Ruef, and K. Wennberg (2019). “The socialy and spatially
bound relationships of entrepreneurial activity: Olav Sorenson –
recipient of the 2018 global award for entrepreneurship research”.
Small Business Economics. 51: 515–525.
Rodrik, D. (2008). “The real exchange rate and economic growth”.
Brookings Papers on Economic Activity No. 2.

Full text available at: http://dx.doi.org/10.1561/0300000103
82

References

Romer, P. (1986). “Increasing returns and long run growth”. Journal
of Political Economy. 94: 1002–1037.
Romer, P. (1990). “Endogenous technical change”. Journal of Political
Economy. 98: 71–102.
Rosenberg, N. (1972). “Factors affecting the diffusion of technology”.
Explorations in Economic History. 10: 3–33.
Salgado-Banda, H. (2005). Entrepreneurship and Economic Growth:
An Empirical Analysis. Banco de México: Direction de Estudios
Económicos.
Sarasvathy, S. D. (2008). Effectuation: Elements of Entrepreneurial
Expertise. Edward Elgar Publishing.
Say, J. B. (1803). A Treatise on Political Economy: Or, the Production,
Distribution and Consumption of Wealth. Ed. by A. M. Kelley. New
York.
Schumpeter, J. (1911/1934). The Theory of Economic Development.
Cambridge, MA: Harvard Economic Studies.
Schumpeter, J. (1942). Capitalism, Socialism, and Democracy. New
York: Harper & Row.
Sexton, D. and R. Smilor (eds.) (1986). The Art and Science of Entrepreneurship. Cambridge, MA: Ballinger.
Shane, S. (2002). The Foundations of Entrepreneurship. Vol. I & II.
Cheltenham: Edward Elgar.
Shane, S. (2003). A General Theory of Entrepreneurship. Cheltenham:
Edward Elgar.
Shane, S. and S. Venkataraman (2000). “The promise of entrepreneurship as a field of research”. Academy of Management Review. 25(21):
217–226.
Shaver, K. (2003). “The social psychology of entrepreneurial behaviour”.
In: Handbook of Entrepreneurship Research: An Interdisciplinary
Survey and Introduction. Ed. by Acs and Audretsch. Boston, Dordrecht and London: Kluwer Academic Publishers.
Siegel, D. S., R. Veugelers, and M. Wright (2007). “Technology transfer
offices and commercialization of university intellectual property:
Performance and policy implications”. Oxford Review of Economic
Policy. 23(4): 640–660.

Full text available at: http://dx.doi.org/10.1561/0300000103
References

83

Siegel, D., D. Waldman, L. Atwater, and A. Link (2003). “Commercial knowledge transfers from universities to firms: Improving the
effectiveness of university-industry collaboration”. Journal if High
Technology Management Research. 14: 111–133.
Siegel, D., D. Waldman, L. Atwater, and A. Link (2004). “Toward
a model of the effective transfer of scientific knowledge from academicians to practitioners: Qualitative evidence from the commercialization of university technologies”. Journal of Enginering and
Technology Management. 21: 115–142.
Solow, R. (1956). “A contribution to theory of economic growth”. Quarterly Journal of Economics. 70: 65–94.
Solow, R. (1957). “Technical change and the aggregate production
function”. The Review of Economisc and Statistics. 39: 312–320.
Stevenson, H. (2004). “Intellectual Foundations of Entrepreneurship”.
In: Entrepreneurship: The Way Ahead. Ed. by H. Welsch. New York:
Routledge.
Teixeira, A. (2011). “Mapping the (in)visible college(s) in the field of
entrepreneurship”. Scientometrics. 89: 1–36.
Thornton, P. (1999). “The sociology of entrepreneurship”. Annual Review of Sociology. 22: 19–46.
Van Stel, A., M. Carree, and R. Thurik (2005). “The effect of entrepreneurial activity on national economic growth”. Small Business
Economics. 24(3): 311–321.
Venkataraman, S. (1994). “Associate editor’s note”. Journal of Business
Venturing. 9: 3–6.
Venkataraman, S. (1997). “The distinctive domain of entrepreneurship
research”. In: Advances in Entrepreneurship, Firm Emergence and
Growth. Ed. by J. Katz and R. Brockhaus. Vol. 3. Greenwich, CT:
JAI Press.
Welsch, H. ed. (2004). Entrepreneurship: The Way Ahead. New York:
Routledge.
Wennekers, S. and R. Thurik (1999). “Linking entrepreneurship and
economic growth”. Small Business Economics. 13: 27–55.
Wennekers, S. and R. Thurik (2001). “Institutions, entrepreneurship
and economic performance”. Working Paper. Erasmus University,
Rotterdam.

Full text available at: http://dx.doi.org/10.1561/0300000103
84

References

Wennekers, S., A. Van Wennekers, R. Thurik, and P. Reynolds (2005).
“Nascent entrepreneurship and the level of economic development”.
Small Business Economics. 24(3): 293–309.
Westhead, P. and M. Wright (eds.) (2000). Advances in Entrepreneurship.
Vol. I. Cheltenham, UK: Elgar.
Williamson, O. (1968). “Economies as an antitrust defense: The welfare
tradeoffs”. American Economic Review. 58: 18–36.
Winter, S. (2016). “The place of entrepreneurship in the economics that
might have been”. Small Business Economic. 47: 15–34.
Zahra, S. (2015). “Corporate entrepreneurship as knowledge creation
and conversion: The role of entrepreneurial hubs”. Small Business
Economics. 44: 727–735.

