Online Appendix
Sexual Identity and Gender Gap in Political Leadership Ambition

Appendix B: Treatment Language

Language: English

Control

Have you ever thought about running for office?

If you have interest in running for office or getting involved in a campaign, you don't have to
know everything before you run and you don't need to be rich. What matters is that you care
enough to run. For example, if you're running for local office, you're going to want to ask
guestions — to people who have run before, your supervisor of election, people who have done
the job, even the person who currently holds the office.

From door-knocking to big gatherings, a five-minute conversation goes a long way. When
people see your name on the ballot — you want them to know who you are and what you stand
for. Your campaign should keep track of every interaction with someone who might be
interested in helping you or voting for you. In larger districts, you won't be able to meet
everyone. So, in general, focus on the people who are most likely to support you, understand
the different aspects of offices and the general political atmosphere, mainly, in your community.

Would you like to see more the appropriate steps and how to embed efficiently these tools
in order to properly plan and implement a comprehensive policy campaign?

Political Ambition

Do you think that you are aware of the society needs and you enjoy political competition
and arguing about policies in competitive environments?

You decide to run with a party / faction and take part in an electoral process with two goals. On
the one hand, your political space should achieve the highest possible electoral outcome and on
the other hand, you should also achieve the best possible result on a personal level, so that you
are part of the body that will be formed, representing both your voters and your political space.
Both goals require specific actions which, in fact, take place in the competitive field of a
political battle by definition. In this case, your political space competes with other political
spaces in order to have the greatest social and electoral influence, and on two levels you
compete with both the candidates of other factions and your fellow candidates from your own
faction. So, your goal is as follows. Once you have managed to convince as many people as
possible to choose your own faction, you must also convince them of the necessity of you
representing the faction, instead of its other members.

Given that we are in 2021, where technological developments and the internet have made social
networks and online platforms dominant, the road to success goes largely through a well-
organized and comprehensive online campaign. Social networks and online platforms are the
place where candidates can meet and communicate with voters, conveying their political
messages.



If you like this challenge as well as creating appropriate strategies in a competitive
political environment, then you must be a candidate, and run for an office!

Would you like to see more the appropriate steps and how to embed efficiently these tools
in order to properly plan and implement a comprehensive policy campaign?

Choice 1

- Step One: Before starting your online campaign, you should address a research/polling
company to conduct a qualitative and quantitative survey that will help you understand the
current state of society and the voters on the one hand and, on the other hand, to identify the
issues which voters prioritize as top and therefore shape their electoral behavior; to identify
their hopes and fears and whether they are going to vote based on their hope or some fear, as
well as measuring the popularity of your political space but also your own popularity. This step
will show you the way in which you will formulate your political message, as well as the
priorities that you will set, since there is no political campaign without a correct and complete
plan and there is no correct and complete plan without priorities.

- Step Two: Once you have in your hands the results of the research, you start to formulate
your political message by specializing it in the various audiences that you wish to reach. You
end up with a central slogan, and many sub-messages that move in the same political direction
of your central slogan/ message but deliver it differently each time.

- Step three: With the help of experts, graphic designers and editors, you visualize your
messages, making them more attractive, so that they are more easily read and therefore
imprinted on the minds of voters.

- Step four: You create accounts and pages on the top social media, where your electorate is
massively, bearing in mind that each medium has different characteristics, is addressed to
different age audiences, so it requires a different approach and strategy.

- Step five: Having set a budget, depending on your financial capabilities, you begin to promote
your messages using paid ads, choosing for each message, a specific reference audience.
Specialization and proper targeting will help you achieve the best possible performance with
the least possible money. The message from your general agenda you wish to communicate to
a 19-year-old student will differ from the one which addresses a 68-year-old retiree. The
messages addressing a province-based middle-aged person and a capital-based young
employee, should be conveyed in a different way both visually and verbally.

- Step six: At each stage of your campaign monitoring and evaluating the performance and
impact of your messages to the various audiences, is of paramount importance, as it allows you
to know -after having received the necessary feedback- if they need updating, different word
texture, or ultimately if a message addressed to a specific electorate does not make sense to
continue as your competitors have rendered it much more convincingly and you need to focus
on other messages and other audiences that record better results and can draw more easily
dynamic.

Would you like to read some more specific actions that can guarantee you better results and
the most effective implementation of the previous steps?



Choice 2
See five essential actions, based on the previous steps, for the best possible results:

Step 1: Before you start, go with a professional photographer and take photos both in the studio
and outdoors. The outdoor areas can be landmarks of the area you are in, or maybe political
landmarks serving your political agenda. Come up with 7-8 photos from different places, and
with different expressions. Make sure you have one with a light smile and an optimistic style,
a serious one and a more relaxed and sloppier one. Each of your messages, depending on its
content, must have the photo that expressively suits it. All photos, of course, must be posted in
high resolution, just as the photographer will deliver them.

Step 2: Avoid in your texts, both social media posts and press releases, the articles and the
interviews, the "demonstration” of vocabulary. The message you convey must be
understandable, as a basic rule of communication says, even to the illiterate.

Step 3: Avoid post spamming and over-promotion, because you will have the opposite results
from what you seek. Do not tire your audience with a lot of information and a lot of messages
daily, because you are not going to communicate them properly, while you may also create a
negative impression. Too many interviews and extroverted actions should also be avoided, as
they give the impression - especially to the dynamic young public - of old-fashioned political
practices, which as a rule now create disgust.

Step 4: Basic reminder: Apart from a political candidate, you are also a human being. You
listen to music, watch movies, go for walks, have friends, family, possibly a pet. No one will
vote for you for all this, or rather no one should vote for you for all this, but to remind both
your audience and yourself, with posts and photos, with a normal frequency that you are a
human being like all, is nothing but positive. It creates intimacy and shortens your distance
from your potential voters. Post a favorite song from youtube or Spotify, a photo with your dog
or even if you both want it with your spouse. Suggest to the world a favorite series or movie,
or even a nice shop you went to with friends or a nice walk or bike route.

Step 5: Last but not least. One of your competitors / co-candidates may have a bigger budget
than you. He might be more popular and eventually more likely to be elected. Keep in mind
that you never start a battle to lose it. Whatever the number and dynamics of "your weapons"
and the smaller it is compared to those of your opponents, it is up to you to learn "to mark better
than them". What do we mean? Succeeding in creating a more immediate, understandable and
massive message does not depend on money, but on the quality of the work. Also, being able
to find the general public and the individual audiences that you will communicate with, is again
a matter of quality and professionalism of your work.

Follow these steps and you will overwhelmingly increase your chances for the best possible
electoral record you could have.

Would you like to see a Video where a Digital Campaign Strategist analyzes in 5 minutes the
key to the success of Barack Obama's 2008 campaign, which went down in history as one of
the most successful ever?

Choice 3/ Video:

Link: https://youtu.be/-mpB1INaung


https://youtu.be/-mpB1INaung

Language: Greek
Control

"Eye1g oke@tel va gloar vroyn@log 6Tig ETOpeveg EKAOYESS

Av o€ eVOOPEPEL TO VO EIGOL VTOYNPLOG 1) VO CUUUETACKELS GE L0 TOMTIKT KOUTAVLO, OV
ypewaletar va yvopilelg ta mhvta tptv Eekvioels kot dev ypeldletal va gical TAovclog. Avtd
mov €yel onuacia eivar 6TL volalesot apkeTd yio v dwdikacia. o mopadetypa, edv yiyvelg
v moAMTkd ypopelo, Ba mpémer va ekBéoeic TIg amopiec cov - og dtopo moOv £YoVV
TPONYOLUEVAG eKAEYEL, GE dTopa oV Exovv BEGEL LTOYNELOTNTO 6TO TOPEAOOV OKOLL KO GE
dTopa oV NON KUTEYOLY TOPOUOLN AEIMUOTA.

Amd T0 YTOINU oG TTOPTOG MG TIG LEYAAES TOAMTIKEG GUYKEVIPAOOELS, UKt GUVOLIALL TEVTE
Aemtov pe dAlovg avBpomovg Ponbad modd. Otav ot dvBpomor PAémovv 10 dvoud Gov oty
Mota tov vroyneiov - Bélelg va EEpovv olog eicot kat TL TpeoPevelc. H kapmdvia cov Oa
TPEMEL Vo TopakoAovBel kot va Aapfdvel vadyy g kbe aAANAETIOPACT LE KATOLOV TOL
umopel va, o€ evolapépet, mov umopei vo o€ fondnocet kot tedikd vo o ynoeioet. 'Etol, o€ yeviég
YPOUUES, E0TIOGE 6TA GTOO TOV gival T TOavo va og vrrostnpi&ovy Kot eivatl cuvéyela dimha
GOV, KOTOVOTGE TIG SIPOPETIKES TTUYEG TV OVAYKDV TOVG KOLL T YEVIKY] TOALTIKT ATUOG PP,
oV emikpatel kKupiog otnv exkroyikn cov Ileprpépetra.

Av OELEIG VO, OIEKOIKNGELG Hi0 OTOTELEGUUTLKI] VTOYNPLOTNTA, LAOE TEPLOGOTEPO. VIO TNV
moMTIKY! OEAEIS va €15 TTOLD €lvaL TO KOTAAAAG fripaTa Y10 pio 0AOKANPOUEVT TOATLKY
Kopmavia;

Political Ambition

IMoTedeis 0TI oVVALEOAVESAL TIS AVAYKES TG KOWVOVING KOL 60V APEGEL 1] EVAGYOM|G e
T KOWVA KL TNV TOMTIKI| HEGU GE AVTUYMVIGTIKA TEPLPailovTa;

Amnopacilelg va Béoelg vmoyneoTTo HE Eva KOPUo/TapdTasn Kot vo AaPelg pépog oe o
eKAOYIKN OadKacio e 6VO OTOYOVG. APEVOS VO KOTAPEPEL O YDPOS GOV TNV HUEYOADTEPT
duvatn EKAOYIKT] KOTOYpPA®N Kol OQETEPOL VO KATOPOMOES Kol €00 v KATAYPAWELS TO
KOADTEPO OLVOTO OMOTELECHO GE TPOCHOTIKO EMMEDO, OVTOG DOTE VO, PpioKecal TNV EXOUEVN
puépa 6t0 Opyovo/cmpa mov Bo SUopE®OEL EKTPOCHOTMVTOC TOVE YNPOPOPOLS Kol TOV
TOAMTIKO 6oV ¥dpo. Kot o1 6vo 61dY01, amattodV EVEPYELEC CLUYKEKPIUEVES Ol OTTOlEG HAALGTA
yivovtor 670 €€ 0pIo oD AVTOY®VIGTIKO TTEST0 LG TOATIKNAG Uoyns. Ev mpokeiuévm o moAttikdg
GOV YDPOS avTOY®VILETO AAAOVG TOAITIKOVE YDPOVE LE GKOTO TN LEYOADTEPT KOWVWOVIKT KOl
eKAOYIKN EMPPON KOl €6V G€ dLO EMimeda AvTOYWOVILEGHL TOGO TOVE VIOYNPLOVS TOV AAA®Y
TOPOTAEEDV OGO Kol TOLG GLVVLTOYNPLOLG GOV Otd TN OkN Gov Topatatn. O TeEAKOG GOV
0TOYX0G AOIMOV SLOHOPPOVETAL O €ENG. APOD KATOQEPEIS VO TTEIGELG OCOVG TEPIGTOTEPOVS
yiveTan vo emAEEOVY T 1KY GOL TAPATUEN, TPETEL VO TOVG TTEICELG KOt Y10, TNV OVayKaldTNTOL
V0, TNV EKTPOCOTNGELS €0V Kat Oyl KAmo10g GALO LEAOG TNC.

Me 10 dedopévo o011 Bprokdpocte oto 2021, dmov ot Teyvoroyikéc e&elifelg kat To d10dikTVO
€YOLV KOTOGTNGEL KUPIOPYO TO KOWVMVIKH SIKTLO Kol TIC NAEKTPOVIKES TAATPOPUES, O OPOLOG



™G emTUYiag, MEPVAEL €V TOAAOIG UEGO OO U0 KOAG OPYOVOUEVT] KOl OAOKANPOUEVN
dtadtkTvok” kopmdvia. To Kovovikd dikTua Kot 01 SlodIKTVOKEG TAATPOPES VOl O XDPOG
eKElVOg OOV Ol VTOYNPIOL UTOPOVV VoL cuvavTnBoOV Kol VO, ETIKOWVMOVIGOVV LE TOVG
YNEOPOPOLGS, LETAPEPOVTAS TOVS TA TOALTIKE UNVOLOTO.

Av 60V apéogl auTi) 1 TPOKANGT, OTMG KAl VO, ONULOVPYEIS TIG KUTAAMAES OTPATNYIKES
0¢€ £V0. AVTOYOVIGTIKO TOMTIKO TEPLparlov, T0TE Tpémel va BEoelg vroynerotnTa!

O 10gheg va O€1C KATOLES ATAPUITITES EVEPYELES Y10, TOV GMOGTO TPOYPUURATICHO KOL TNV
TPAYRATOTOIN G| MLOG OLOKAN PO UEVIG TOMTIKIG EKGTPOTELNGSS

Choice 1:

- Biua nporro: [pw Eekivioelg ) S10d1KTVOKT GOV EKGTPOTEi, TPEMEL VO, amevBuvOeic
o€ o eToupio EPpELVAV 1 piol SNUOCKOTIKN eTanpia Yo vor Ole&dyet Lo TOLOTIKY| Kot
TOGOTIKY] £pgvva ToL Ba o fondNcEL Vo KATAVONOELS OPEVOG TTola Eival 1 KATdoTooN
NG KOWOVING Kol TV Yneoeopwyv, ot {nTipate Epapyodv g Kopueaio Yo v,
SOUOPODGOLV TNV EKAOYIKT TOVC GUUTEPLPOPE, o€ T EATILOVV KOt TL POPovVTAL Kot
av TPOKELTAL Vo, YN eicovy pe Bacn v eAntida Tovg 1 Kamotov eofo Tovg, ot gival n
OMUOPIAID TOV TOALTIKOD GOV YMPOL AAAG Ko wota eivart 1) dnuo@idio 1 d1kn cov. Avtd
7o Prua Bo cov vrodei&el Tov TPOTO Ue TOV 0010 Ba SUUOPPDGELS TO TOALTIKO GOV
pvopa, KaBdg Kot Tig mpotepatdtnteg mov Bo Béoelc, yiati dev VIAPYEL TOATIKY
KOUmavio yoplg 6moTO Kol OAOKANPOUEVO GYEO0 KOl OEV VLTAPYEL CMOOTO KOl
OAOKANPOUEVO GYESIO YWPIG TPOTEPALOTNTEG.

- Bniuo 6£0tEP0: Ao £YEIC 6T YEPLOL GOV TO, ATOTEAEGLOTO TOV EPEVVAV, EEKIVAC VO
SIOUOPPDVELC TO TOATIKO GOV UIVVLUO EEEIBTKEVOVTOC TO GTO. SLAPOPN KOVA OV Ogg
va mpoceyyioelc. 'Etol katoAnyelg pe évo yeEVIKO KEVIPIKO GAOYKOV, KOl TOAAY
EMUEPOVE UNVOLOTO T0V KIVOOVTOL GTNV 10100 TOMTIKT KOTELOVVGT) TOV KEVTIPIKOD GOV
SAOYaKV/UNvOpaTog aALd TO amodidovv kdbe popd SLopopPETIKA.

- Bipo tpito: Me ) Ponbeia 1dikadv graphic designers kot povtép, onTIKOmOLES Ta
UNvopaTd 6ov, KAVOVTAG TO MO €AKLOTIKA Kot g0KoAo vo dlafactodv kot vo
amoTVT®OOVY 6T GUVEIONGT TOV YNPOPOPWV.

- Biuno tétrapto: Anuwovpysic Aoyoplacpods Kot ceAidec ota Kopuveaio pEca
KOW®VIKNG OIKTO®ONG, €Kel mov Ppioketar Lalikd to eKAOYIKO GOV KOWO, EXOVTOGC
VIOYV cov OTL KABe péca €xel SLPOPETIKA YOPAKTNPIOTIKE, amevBuvetonl o€
SLOPOPETIKE NAKLAKA KOVE, (POl ATTOLTEL SLOPOPETIKN TPOGEYYIOT| KOL GTPATIYIKY.

- Biuno wéurmto: 'Eyovrag kabopicel éva pmatlet, avirloyo WE TIG OLKOVOUIKEC GOV
duvardtteg, Eekvag vo dnuovpyeic enl TAnpoun TpomdNcelg oto UNVOLOTO GOV,
EMAEYOVTAG Y10 KAOE unvopo, d1opopetikd koo ovapopdc. H e€edikevon kot ot
otoyevon Oa og Pondnoet va emttdyelg TNV KOADTEPN duvaTth ardd0oT UE To AyOTEPO.
duvatd ypnuata. Alagopetikd Oa ival To uRvLue Tov OEC Vo, ETIKOIVOVNGELS 0o TN
yevikny moAMTikn cov atlévta og évav gortnty 19 ypovdv kol SlopopeTikd og Evav
ouvta&lovyo 68 ypovmv. Me SlapopeTikd TpOTO Bo am0dOCELS OTTIKG, Kol AEKTIKA TO
uivopa oo o AaPet Evag peoAMKaG TG ETapyiog Kot Pe SIPOPETIKO TPOTO QLT TOV
0o LaPet évag véog epyalOpevog GTNV TP®MTEVOVOA.

- Bnipno ékto: Xe kdbe oTAd10 TNG EKOTPATEING GOV TO TO ONUAVTIIKO &givol va
TapakoAoLOeig Kot va a&loAoyelg TV amddooT Kot TV amynon TovV UNvoudT®oy cov
o710, dibpopa Kowd yia va gicat o€ 0o va yvopileig petd to feedback mov £xeig mpet,




eqv ypeldlovtal avampocapuoyn, KAmow SlopopeTiKn SoTtOTWOoT, 1 €AV €V TEAEL
KGO0 UiVLUE IOV aELOVVETOL GE £V GUYKEKPIUEVO EKAOYIKO KOIVO JEV €XEL VOTLQL
VoL T0 GVVEYIGELG KOBMG 01 OVTOY®VIGTES GOV TO £XOVV ATOOMCEL TOAD TO TEICTIKA KO
€00 TPEMEL VAL EGTIAGELS G GAA UNVOOTA Kot BALO KOVA TTOV KOTAYPAPES KAADTEPQ
OTOTEAECLLOTO KO UTTOPELS VO AVIANGELG TTLO EDKOAN OLVOLLLIKT.

Oa 10ghec vo OL0PACEIS NEPIKES TLO CUYKEKPLUEVES EVEPYELEG TOV UTOPOVV VU GOV
£yyun000v KOAVTEPO ATOTELEGNUATO KOL TNV UTOTEAEGPUATIKOTEPT] OLVATI] VAOTTOINGT
TOV TPONYOVUEVOV fudTOV;

Choice 2:

Agc mévte amapaitnTes gvépyereg, e Paon To Tponyoveva PrnaTa, Yo To KoAvtepa duvatd
OTOTEAECUATOL

Evépyewa 1M

Ipwv Eekvnoelg Tyove pe Evoy emayyeAIatioo @oToypaeo Kot Kavie Aqyelg toco ot studio
060 Kol 68 ££MTEPIKOVS YDpovg. O eEmtepikol ymdpot pmopel va givar onpeio avagopdsg g
TEPLOYNG TTOV TOMTEVESAL, 1) AKOLLO AKOLOL VOL £XOVV KOl GUUPOMGLOVG TTOV BEG VL LIINPETNOELS.
Kotaiéte o 7-8 potoypopicc omd JlpOopeTiKA onpeia, Kol LE OLPOPETIKES EKQPPUCELS.
DpdVTIoE VO, EYEIC OTMGONTOTE AL E EAAPPO YAUOYELO KOl 01G1050E0 VYOG, Lo cofapn Kot
pio o yoAapn Kot otnuéAntn. Kdbe cov unvouo avarloya pe to mePEYOUEVO TOV, TPETEL VA
&xel T potoypaio wov g taplalel ekepactikd. OAeg o1 poTOYPAPIE PLGIKA, TPETEL VA
aVOPTOVTOL GE VYNAT avalvor, OTmg akpiPds B ot TapaddoEL 0 pOTOYPAPOG.

Evépyera 2M:

Amdpuye oo, Kelpeva Gov, gite OTIC AVAPTAGELS, €iTe GTa, deATIOl TOTTOL, TNV apBpoypaeic Kot
TIg ovvevtevéelg, v «emidel&n» Ae€loyiov. To puRvopo OV PETOPEPELS, TPETEL VO, Elval
KaTovonTd, Onmg Aéel kol €vog Pactkdg kavovog TG ETKOVOVING, OKOUO KOl 08 £vov

oypALLLOTO.
Evépyera 3™

Amé@uye To post spamming, Tov peydio aplfud avaptoemy Kot Ty vaepmpoBoin, yioti fa
éxelc to avtibeto amoteEAéSUOTO GO OVTE OV EMOIOKEIC. Mnv Kkovpdlelg pe mOAAEG
TANPOQOPiEC Kot e TOAAG UNVOUATO TO KOWVO GOV Ko UeEPVE, YTl deV TPOKELTOL OVTE VO, TO,
EMKOWMVNGELS GMGTA, EVD EVOEXETAL VO, SNUIOVPYNOELS KL OPVNTIKT EVIVTMOGT. ATOPLYE Kot
TIG vepPorkd TOAAEG GLVEVTEVLEEIS Kol eEMOTPEPELG OPAGELS, TOL OIVOLV TNV EVIVTIOON-
E101KOTEPO GTO SVVOLIKE VEOVIKA KOWVA- TOALAGC KOTTNG TOAMTIKEG TPOUKTIKES, TOV KATH KOVOVAL
TAEOV dNUIOVPYOVV ATOGTPOON.

Evépyewa 4M:

Baowkn vrevOipon: [épo and vroynelog moittikds, eicat Kot dvOpmmog. AKOVG HOVGIKT,
BAémeig Tavieg, mag Porteg, £xelg @ilovg, okoyévela, evoeyouEvVaMS kol katolkidlo. Kaveic dev
Ba og ymoioetl yuo OAa ovtd, | padAlov akpiéotepa kaveig dev Ba Empene va oe ynoiocet yuo
oA aVTA, aALA TO Vo vTevOLUILES TOGO GTO KOO GOV OGO KOl GTOV E0VTO GOV, LE POSES kot
QOTOYPAPIEG, UE 0L PUGIOAOYIKT GLYVOTNTA OTL glcan GvOpmmog dnwg Ohot, givarl OeTiko.
Anpiovpyel OIKEIOTNTA KO MKPOIVEL TNV ATOGTACT] GOV LLE TOVS SVVNTIKODS GOV YNPOPOPOLG.
Avéptnoe a6 to youtube 1) to Spotify éva ayomnuévo cov tpayoddl, o eotoypagio pe Tov



OKVOAO GOV 1 aKOpo EPOGOV TO emBupeite Kot o1 dVO e TN yuvaika cov. [Ipdteve 6Tov KOGHO
L0 0y ot UéEVT OOV GEPA 1 Tavia, 1 oKOUe, Kot £vo opoio poyali Tov Tyeg pe Toug gilovg N
pio opaio Stdpopn yio TEPITATo 1 TOSNANTO.

Evépyewa 5™

To tehevtoio kot Pacikdtepo. Mmopel KATO0C AVIOY®OVIGTHG/GUVOTOYNPLOC GOV, VO EXEL
peyoAvtepo pmatlet amd oéva. Mmopel va €xel peyaAvtepn Omuo@iics kol &V TEAEL
mePLocoTeEPEG TOVOTNTEG VO eKAEYEL. 'Exe 6TO Huodd cov 0Tt ToTé dev EEKVAG oL pdyn Yo
va TN yaocelg. Omolog kot av givar 0 apBuog Kot 1 SUVOUIKT «TOV OTA®Y GOL» Kol OGO
PKpOTEPOG KoL av glval £VAVTL TOV OVTIOTO®V TOV avIAA®V cov, gival 6To Yépt Gov va
pébeig «va onpodedelg Kahvtepa omd avtovgy. Tt Béhovpe va modpe; To va katagépelg va
eTidelc éva mo Apeco, Katavonto Kot palikd pnvopa dev egoptdral omd ta ypripato, oA
a6 v modtnta G dovAelds. Emiong to va katapépelg va Bpelg o yevikd Kowvd Kot Ta
EMUEPOVE KOV OV Oa TO EMKOIVOVIGELS, Eivarl A €0 TOIOTNTOG KOl ETAYYELLOTIGHOD
NG 0OVAELLG GOV,

AkorovOnce avtd Ta Pripata kol Ba avénoseils cuvTputTiKG TIc MOAvVOTNTES GOV, Y10 TNV
KaA0TEPT OVVATI] EKAOYIKY] KOTAYpaQ1] Tov 00 propovoes va £xeic.

Oo o evoLEQepe va deig éva Video omov évag Digital Campaign Strategist cov avalvel o€
5 Lemta ta Pacikd kiewdrd emTvyiog TG Kapmdviag Tov Madpak Oprapa to 2008, Tov
éueve 6TV 16TOPIL, OG PO ATTO TIG O EMLTUYNUEVES TOV £YLVAV TOTE;

Choice 3/ Video:

Link: https://youtu.be/giXdAre-_zA



